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• Context: I was responsible for creating social 

media content on eBay’s owned social channels 
from 2010-2015. For most of this period, I did 
not have agency support, so wrote the copy 
and sourced imagery myself (I had some 
agency support for creating images). 

• Brief: Drive social media engagement on eBay’s 
owned social channels and increase 
clickthrough and conversion from social to 
eBay.com. 

• Role: Created and published social posts 
several times a day on Facebook and Twitter. 
Capitalized on pop culture, current events, and 
social trends to reinforce the eBay brand and 
position eBay inventory in engaging, creative 
ways. 

• Results: Raised contribution of social traffic to 
overall eBay traffic from 1% to 3% over 
2014-15. 

• Highlights: 

o Wrote social copy for Fashion, Automobile, 
Electronics, Pop Culture, and other eBay 
categories

Best performing Facebook post on my watch:
• 14 million impressions (including 1 million organic 

impressions)
• 65,000 Likes
• 5100 comments
• 7500 shares
• 569,000 YouTube video views



eBay – Facebook posts… 2 (Automobiles)



eBay – Facebook posts… 3 (Fashion)



eBay – Facebook posts… 4 (Electronics)



eBay – Facebook posts… 5 (Pop Culture)



eBay – Facebook posts… 6 (Halloween)


