
Content creation at eBay | 2002-15
• Roles: A journey of progressively increasing responsibilities centered 

around content, community, and social media. 

• Highlights: Managed seller content and communication channels, 
including blogs, announcements, and newsletters. Chief editor for eBay’s 
first blog, The Chatter, designed to celebrate the eBay Community. The 
blog (now defunct) averaged 100K daily page views. Edited and published 
a weekly internal newsletter about eBay Community themes and sentiment 
that went out to 2500 employees, including senior leadership.
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