OO
ONESIGHT PARTNERSHIP




ONESIGHT PARTNERSHIP

A B See

Insert hyphen: “STAND-ALONE”

STAN B{«LONE A B See LOGO:

Introducing
ABSee, a Pearlg=mn:: & ! o

= o= = technically should be
VISIO“ OneSIthstyledwit%ahyphen.~ ‘ &

‘Pearle Vision-OneSight

Pa rt n e rs h i p Partnership” - @D -

MISSION Insert hyphen P \/ S
Unlock the potential of every school*age

child in every community in which we own '4 B SE?)

and operate a Pearle Vision.

VISION

We understand the importance of an annual

eye exam for a child is more than just about

them seeing clearly. Especially for saes&]nsert: “the 25 percent of”
4% kids with an undiagnosed vision issue,

an annual eye exam has the power to help

unlock their true potential and help them

achieve their dreams.

That's why Pearle Vision is partnering with
OneSight to provide access to the highest
quality of eye care and eyewear to these
children in need.

HORIZONTAL TRI-LOGO:

SN - POWERED BY
i (C10) P—EécR)'f - @

~/ < VISION  Onesight
4B ST

VERTICAL TRI-LOGO:

4B sES

POWERED BY

PEARLE = -4
== QO @
VISION  OnesSight
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Insert hyphen

Insert: “the 25 percent of”

Insert hyphen: “STAND-ALONE”

Since this is a partnership, it technically should be styled with a hyphen: “Pearle Vision-OneSight Partnership”


BRAND ASSETS

A B See LOGO

Usage

Anything established as a brand standard PRIMARY LOGO:

on a r]ational level Qr with exposureto
“Insert comma: “e.g.,, | owercase: “interior
a national audience (e.g#nterior and .

Lowercaseg “exterior” and “storefront” . . . i
K xterior Storefront, |5earleV|S|on.com, Emphasis Marks

Lowercase: “packaging” and “nagional” nsert: “and” \
P %(a A mg,dT\r),aﬂlatlaonal Facebook§- (PMS 370)

Twitter, etc.). Anything related to | § '
branding and the overarching brand

umbrella of Pearle Vision.

a® a
LOGO DESIGN ELEMENTS —— Frame & Child
(PMS 418)
Fonts: v
Museo Sans 700: PMS 370 4 S
Museo Slab: PMS 418 Museo Sans ——————— 4 B E@ —— Museo Slab
(PMS 370) S (PMS 418)

COLOR |
|

Logotype

Alternate two-color logo variant can
be used where appropriate. Please refer any
questions to the marketing department.
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Insert comma: “e.g.,”

Lowercase: “interior”

Lowercase: “exterior” and “storefront”

Insert: “and”

Lowercase: “packaging” and “national”


BRAND ASSETS

A B See LOGO

Usage Variations

There are three different ll?\ otc_:gi%gr variations.

Depending on the context @ which the logo
is applied, you will need to use the correct
version for visibility standards.

PRIMARY /“'\ PRIMARY LOGO: BLACK LOGO: WHITE LOGO:

The primaryABé—@logo should be used For consistency with
other pages, style it

whenever necessary. as such: “A B See” .

BLACK gwwf”wf

The blac A-B.SE@ logo should be used when

J

No hyphen: “one cQlor” .
on%olor IS heeded.

WHITE . )
| . - s a . & D
The white ABSER logo «A@e utilized Insert: “should” for
: consistency with previous
when the context background is too dark varagraphs. 44 B S‘E?)

to use the primary loggnand legibility
becomes an issue. NG comma.
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Insert: “in”

For consistency with other pages, style it as such: “A B See”

No hyphen: “one color”

Insert: “should” for consistency with previous paragraphs. 

No comma.


BRAND ASSETS

A B See LOGO

Clear Space

The minimum, unobstructed area around
the logo. Keeping complex graphics

and typography out of this area will help
make sure that the logo is sufficiently
prominent.

Minimum

Size

The smallest size the logo can be
reproduced. Attempting to reproduce
the logo at sizes that are too small
may result in illegibility, therefore

negating the value of the logo as a
communication tool.

1.5 "

inch
height “ @@ “
- ./ o

4B gES

1.5 inch width

8
\ ' l4
75 SO
inch - -
height e X/ o
4B gE%
L
.75 inch width

Always allow one letter space of
clearance around the entire logo.
Specifically around the A B See type.
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BRAND ASSETS

A B See LOGO

-

|mPr06‘U S€ Style it Ilke SO:

DO NOTﬂ Insert eI‘Iipses:“DO NOT...”

Change placement of elements.

Change the proportions of elements.
Change the order of colors.
Change the colors.
Rotate, skevvlﬂg]greghcaorr\%rge{he baseline.
Remov%eplace monocles.
eplace slash with “or”: “Remove or replace monocles.”
Any alteration or modification of the localized
logo construct provided by the brand is
prohibited. The brand reserves the right to
request reprinting or correction of any materials

showcasing the localized logo lockup.

& e’
18 SE%
| i

~

o
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Style it like so: “A B See”

Insert ellipses:

“DO NOT . . . ”

Insert comma

Replace slash with “or”: “Remove or replace monocles.”


BRAND ASSETS

A B See TRI-LOGO

Tri-Logo
Breakdown

VERTICAL STACK

4B sES

POWERED BY

\
PEARLE 4\
oo + @
VISION  OneSight

Put in double quotes: “Powered By”

Powered By typeface

Museo SlaBienlg,![\/\S%?'Oe”

The location of ‘Pgwered Bx'

should be in the middle ofgthe

Pearle Vision and OneSight logo. Insert “

HORIZONTAL

Icon Logotype Partner Lockup

4B sES

A B See logo and thl_ecﬂartner
I'C‘\‘ockup must be by
Lé:ﬁrame color divider. The
divider must never be longer

POWERED BY —

_ _ PEARLE a2
@@ =QQza T @
o N VISION  OneSight

Put in double huotes:
“Powered By”

Powered By typeface:
Museo Slab in PMS 370

The location of the ‘Powered Bx’
should be in the middle ofgthe

Lg, .

than theWrimary A B See 7

Delete comma o nd neverysmaller than Pearle Vision and OneSight logo. Insert'” and
Y resomsron above’ to be
the logo. .

_ & precise?
Style it: “Pearle Vision” Misspelled:
“separated”

and above”
to be precise?
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Put in double quotes: “Powered By”

Delete “the”

Insert “and above” to be precise?

Lc

Lc

Misspelled: “separated”

Lc

Lc

Style it: “Pearle Vision”

Delete comma

Put in double quotes: “Powered By” 

Insert: “and above” to be precise?


BRAND ASSETS

A B See TRI-LOGO

Clea Y Space VERTICAL STACK HORIZONTAL

The minimum, unobstructed area around

the logo. Keeping complex graphics

and typography out of this area will help .
make sure that the logo is sufficiently S

prominent. [ ‘ P ° : o
@@ e ‘ P POWERED BY

_ _ PEARLE -y
o ./ S G@ = @ | @ B + @
4B SE@ o \/ o VISION  OneSight

POWERED BY
vl
n‘ P
PEARL \
EST. OOW +
T - Rep;
VISION"  OnesSight make S8 Period y;
MNake ong th g ¢q
Always allow one monocle space of clearance around the entire logo . IOg Omplete t Ma to
oD Cificallythe space between both sides of the divider. ’ SpeCifiC I ence
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Replace period with a comma to make one complete sentence: “ . . . logo, specifically” 


BRAND ASSETS

A B See TRI-LOGO

VERTICAL STACK HORIZONTAL

Minimum
Size

B 0
The smallest size the logo can be S 4 [ « !
reproduced. Attempting to reproduce S ‘ U4 15 ° ‘ o POWERED BY
) \l
; inch -,
the logo at.5|z.es t.hét. are too small - @@ - et - @@ - PEARLE N @
may result in illegibility, therefore o \—/ o VISION"  OneSight
negating the value of the logo as a . & ~ S 4B st%
communication tool. inch 4B SE-?"
height — 0, ‘ ‘
SO’ 4 inch width
inch s -
: 4 A%
POWERED BY height o s% |
P - .75 o ° $ . POWERED BY
P_EARL_E + -@4 SOWERED BY inch - - PEARLE @
ﬁOOﬂ PEARLE .®, height e \—/ o VISION  Onesight
. VISION OneSight | VBN orebist 45 5%

2 inch width 1 inch width 2 inch width
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BRAND ASSETS

A B See TRI-LOGO

Improper .
Use of Tri-Logo IR PN
’ - (GO - - GOy -

DO NOT{sert ellipses: “DO NOT .. .” - .’ . o N’ °
Change placement of elements. AR SE?) AR S‘E?)

Change the proportions of elements.
Change the order of colors.
Change the colors. | | | | |

Rotate, skev&g?réﬁgrrpgr%athe baseline.
POWERED BY POWERED BY
A Y L (4 \ \ 4
PEARLE = 7% PEARLE . &%
EST.OOE + EST.OOE +
ISION  OneSight VISION  OneSight

PO Y A
<ﬂ:> POWERED BY * ‘ | TOWEREREY \
PEARLE - - | PEARLE @

4B s e 4 " « | VISION  OneSight
AB SE‘?"

\‘.l
@&

OneSight
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Insert ellipses: “DO NOT . . . ” 

Insert comma


TOUCHPOINT

A B See DISPLAY TEMPLATES

VERTICAL SQUARE HORIZONTAL

° ‘ P POWERED BY
\ \ .l

0 ) ) PEéCRDLE * @

\ ’ « 'V, o \—/ o VISION  OneSight

S i ° ‘ P POWERED B}(. 4 .?)
- @@ - o \0—/ o VISION  OnesSight
o A S 4B sES
4B gE®
POWERED BY

PEARLE @

VISION  OneSight
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