


The re-branding of an organisation that has been around for a substantial period of time and is a well known and trusted name in the industry is never an 

easy task.

In order to re-brand, it was important to take into consideration what the company wanted the new attributes of the brand to be, without losing out on the 

brand mileage that it had built in its forty year heritage.

The difficulties of re-branding an organisation, whose name is well known in the market, are obvious. Existing customers could feel alienated and newer 

customers may fail to see the value and heritage that has been accumulated over the years.

In order to rebuild the brand, without losing out on existing brand recognition from existing customers, SingylStroke devised a strategy that made Agri Till’s 

clients a part of the brand building process.

Personalised EDM’s were designed, thanking customers for their years of support and reminding them why they had chosen Agri Till in the first place, as well 

as keeping them well informed about the re-branding process. This was followed by a letter written by the chairman addressed to customers about his vision 

for the future. As a next step to the process, brand collateral such as brochures and the company website were redesigned along the same theme driving 

home the point that the organisation has evolved but had been built on a sizable and profound past

How do you rebrand a 40 year old brand?


