
CareOregon Behavioral Health Campaign
Healing Happens Together
Campaign Overview
The Healing Happens Together campaign was a multi-channel, 
statewide behavioral health awareness initiative designed to 
reduce stigma, increase awareness of available services, and drive 
access to care during the highest-need winter months (November 
2024 – March 2025). The campaign combined lived-experience 
storytelling, culturally responsive messaging, regional public art, 
and integrated media to reach Oregon Health Plan members 
across all CareOregon CCO communities.

Strategy
• Center lived-experience storytelling to build trust and 

normalize help-seeking.

• Prioritize teens and young adults—historically the most 
difficult audience to reach.

• Align campaign timing with peak seasonal behavioral health 
need.

• Localize the message through community-based murals in 
each CCO region.

• Deliver an integrated, mobile-first, multi-channel experience.

Leadership & Implementation
Shaunmarie Gutbezahl – Campaign Director: Led strategy, creative 
direction, cross-channel integration, timeline development, and 
executive reporting.

Kathy Gorman – Content Strategy & Story Development: 
Conducted interviews, wrote all storytelling content, and managed 
the editorial calendar.

Elisa Shaw – Media & Public Art Project Management: Managed 
media placement and coordinated mural execution across 
regions, including permits, contracts, budgets, and stakeholder 
communication.

Outcomes & Impact
The campaign met or exceeded all primary KPIs and successfully 
reached priority and historically under-engaged populations.

• 4,674 behavioral health content views

• 2,329 total users

• 1,793 new users (+4,169%)

• 5,703 article reads (+1,196%)

• 2,777 engaged-user events

• 1,031 resource link clicks

Microsite: Healing Happens Together

Blog article—long form



• Crisis line interactions increased by 612%

• Users accessing crisis resources increased by 527%

• 59.5% of users accessed content via mobile

Personal stories delivered the highest engagement, particularly 
among teens and young adults. Content focused on youth 
behavioral health and how to talk with teens about mental health 
significantly outperformed other topics, demonstrating the 
effectiveness of peer-centered, stigma-reducing storytelling for 
this priority population.

This represents the highest-performing behavioral health 
storytelling engagement for the reporting period. Behavioral 
health content significantly outperformed standard informational 
content in depth of engagement and movement toward care.

Relevance to OHA
This campaign demonstrates the ability to lead complex, equity-
centered behavioral health communications that increase 
awareness, engagement, and real-world access to services. The 
trauma-informed storytelling model, mobile-first delivery, and 
measurable movement toward crisis resources directly align with 
OHA’s goals to improve behavioral health access for diverse and 
historically under-reached communities across Oregon.  

Mural: Boys & Girls Club Rockwood
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