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In December, BMC planned and coordinated a 
total of 13 stories. We explored a variety of 
topics including:

• Season of Giving

• Community grants

• Most Admired Awards

Content Highlights

https://app.powerbi.com/groups/me/reports/85d46b30-2b80-4d78-851e-414acec59dd6?ctid=293bde58-39b1-4236-b6a7-b836c810f6f9&pbi_source=linkShare&bookmarkGuid=2d22e851-6797-40a2-a96f-8df50e9a2f70
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In 2025, BMC planned and coordinated a total 
of 264 coordinated stories.

Content Highlights

Coordinated Story Count by Month
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Search Newsletter

Other Facebook

Total Web Views Trend (All-time)

User Acquisition by Medium

The flu campaign launched 
October 17 with social posts, 
newsletter features and a 
media kit. The /flu web pages 
were updated to fit the new 
web style.

Campaign

Flu

EOM data, subject to change

Social Media Reach (1 Month)

Facebook

312

LinkedIn

N/A

Instagram

861



All ‘blog’ stories, 2025
Includes member and provider announcements, and blog stories on CareOregon website

Data from Jan 1, 2025 to Jan 1, 2026, subject to change

Total Web Views Trend
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News & Stories launched



News & Stories, 2025 top performing posts

3,058 Views
67% Engagement Rate

Data from Jan 1, 2025 to Jan 1, 2026, subject to change

Top 10 foods for men’s health
Release: 2022

1,725 Views
64% Engagement Rate

Maddie’s story: How depression 
and anxiety shape the teenage 

experience

1,271 Views
76% Engagement Rate

Kris’s story: A journey through 
depression and anxiety

https://www.careoregon.org/members/member-updates/2022/06/13/top-10-foods-for-men-s-health
https://www.careoregon.org/news/story/health-and-wellness/2025/04/04/maddies-story-how-depression-and-anxiety-shape-the-teenage-experience
https://www.careoregon.org/news/story/health-and-wellness/2025/04/04/maddies-story-how-depression-and-anxiety-shape-the-teenage-experience
https://www.careoregon.org/news/story/health-and-wellness/2025/04/04/maddies-story-how-depression-and-anxiety-shape-the-teenage-experience
https://www.careoregon.org/news/story/health-and-wellness/2025/02/28/a-journey-through-depression-and-anxiety
https://www.careoregon.org/news/story/health-and-wellness/2025/02/28/a-journey-through-depression-and-anxiety


News & Stories, 2025 analytics
Title Date Web Views

Celebrate World Hearing Day: Simple ways to protect your 
hearing

Feb 28 517

Columbia Pacific: Addressing mental health needs from youth to 
adulthood

Feb 14 117

Warning signs your child is struggling with anxiety or depression Feb 19 267

Kris’s story: A journey through depression and anxiety Feb 28 1,271

Jackson Care Connect: Meeting the mental health needs of our 
members

Feb 12 204

CareOregon releases its 2024 Annual Report Oct 20 66

Empowering families: A collaborative approach to food and 
nutrition

Oct 24 52

SNAP food benefits delayed Oct 27 976

Janet's story: Breast cancer screenings save lives Oct 29 115

CareOregon’s investment in culturally responsive, inclusive care Oct 31 213

CareOregon invests in Rockwood’s wraparound campus to help 
build healthier futures for youth and families

Nov 14 139
CareOregon invests in partners improving access to care, 

increasing availability of healthy food and expanding affordable 
housing

Dec 11 143

CareOregon recognized again as one of the region’s Most 
Admired Companies!

Dec 11 200

Anxiety disorder: More than regular nerves Apr 23 224

Ensuring access to care with Project Access Now May 14 301

From practice to parade: CareSteppers spread joy with their 
energy and community spirit

Jul 1 169

To your health: What to do this winter Oct 8 923

Neurodivergence: Recognizing strengths and impact Apr 5 1,317

301Halimo's story: The importance of culturally specific mental 
health care

Mar 21

Maddie’s story: How depression and anxiety shape the teenage 
experience

Apr 4 1,725

Strengthening mental health care in Oregon Feb 3 194

30 years of CareOregon: A Timeline Jan 15 276

30 years of building a healthier, stronger Oregon Jan 27 129

Employee Resource Groups: Belonging and building 
connections

Jan 30 222

Where can I get a free or low-cost depression screening? Jan 13 168

Who to contact during a mental health crisis Dec 13 202

Investing in our region’s mental health system Dec 18 334

Title Date Web Views

https://www.careoregon.org/news/story/health-and-wellness/2025/02/28/world-hearing-day
https://www.careoregon.org/news/story/health-and-wellness/2025/02/28/world-hearing-day
https://www.careoregon.org/news/story/health-and-wellness/2025/02/14/columbia-pacific-addressing-mental-health-needs-from-youth-to-adulthood
https://www.careoregon.org/news/story/health-and-wellness/2025/02/14/columbia-pacific-addressing-mental-health-needs-from-youth-to-adulthood
https://www.careoregon.org/news/story/health-and-wellness/2025/02/19/warning-signs-your-child-is-struggling-with-anxiety-or-depression
https://www.careoregon.org/news/story/health-and-wellness/2025/02/28/a-journey-through-depression-and-anxiety
https://www.careoregon.org/news/story/health-and-wellness/2025/02/12/jackson-care-connect-meeting-the-mental-health-needs-of-our-members
https://www.careoregon.org/news/story/health-and-wellness/2025/02/12/jackson-care-connect-meeting-the-mental-health-needs-of-our-members
https://www.careoregon.org/news/story/company-highlights/2025/10/20/careoregon-releases-its-2024-annual-report
https://www.careoregon.org/news/story/health-and-wellness/2025/10/24/empowering-families--a-collaborative-approach-to-food-and-nutrition
https://www.careoregon.org/news/story/health-and-wellness/2025/10/24/empowering-families--a-collaborative-approach-to-food-and-nutrition
https://www.careoregon.org/news/story/health-and-wellness/2025/10/27/snap-food-benefits-delayed
https://www.careoregon.org/news/story/health-and-wellness/2025/10/29/janet's-story--breast-cancer-screenings-save-lives
https://www.careoregon.org/news/story/community-impact/2025/10/31/careoregon-s-investment-in-culturally-responsive--inclusive-care
https://www.careoregon.org/news/story/community-impact/2025/11/14/careoregon-invests-in-rockwood-s-wraparound-campus-to-help-build-healthier-futures-for-youth-and-families
https://www.careoregon.org/news/story/community-impact/2025/11/14/careoregon-invests-in-rockwood-s-wraparound-campus-to-help-build-healthier-futures-for-youth-and-families
https://www.careoregon.org/news/story/community-impact/2025/12/11/careoregon-invests-in-partners-improving-access-to-care--increasing-availability-of-healthy-food-and-expanding-affordable-housing
https://www.careoregon.org/news/story/community-impact/2025/12/11/careoregon-invests-in-partners-improving-access-to-care--increasing-availability-of-healthy-food-and-expanding-affordable-housing
https://www.careoregon.org/news/story/community-impact/2025/12/11/careoregon-invests-in-partners-improving-access-to-care--increasing-availability-of-healthy-food-and-expanding-affordable-housing
https://www.careoregon.org/news/story/company-highlights/2025/12/11/careoregon-recognized-again-as-one-of-the-region-s-most-admired-companies!
https://www.careoregon.org/news/story/company-highlights/2025/12/11/careoregon-recognized-again-as-one-of-the-region-s-most-admired-companies!
https://www.careoregon.org/news/story/health-and-wellness/2025/04/23/anxiety-disorder-more-than-regular-nerves
https://www.careoregon.org/news/story/community-impact/2025/05/14/ensuring-access-to-care-with-project-access-now
https://www.careoregon.org/news/story/careoregon-culture/2025/07/01/caresteppers-spread-joy-with-their-energy-and-community-spirit
https://www.careoregon.org/news/story/careoregon-culture/2025/07/01/caresteppers-spread-joy-with-their-energy-and-community-spirit
https://www.careoregon.org/news/story/health-and-wellness/2025/10/08/winter-health-tips
https://www.careoregon.org/news/story/health-and-wellness/2025/04/05/neurodivergence-recognizing-strengths-and-impact
https://www.careoregon.org/news/story/health-and-wellness/2025/03/21/halimo's-story-the-importance-of-culturally-specific-mental-health-care
https://www.careoregon.org/news/story/health-and-wellness/2025/03/21/halimo's-story-the-importance-of-culturally-specific-mental-health-care
https://www.careoregon.org/news/story/health-and-wellness/2025/04/04/maddies-story-how-depression-and-anxiety-shape-the-teenage-experience
https://www.careoregon.org/news/story/health-and-wellness/2025/04/04/maddies-story-how-depression-and-anxiety-shape-the-teenage-experience
https://www.careoregon.org/news/story/health-and-wellness/2025/02/03/strengthening-mental-health-care-in-oregon
https://www.careoregon.org/news/story/company-highlights/2025/01/15/30-years-of-careoregon
https://www.careoregon.org/news/story/company-highlights/2025/01/27/30-years-building-a-healthier-stronger-oregon
https://www.careoregon.org/news/story/careoregon-culture/2025/01/30/employee-resource-groups--belonging-and-building-connections
https://www.careoregon.org/news/story/careoregon-culture/2025/01/30/employee-resource-groups--belonging-and-building-connections
https://www.careoregon.org/news/story/health-and-wellness/2025/01/13/where-can-i-get-a-free-or-low-cost-depression-screening
https://www.careoregon.org/news/story/health-and-wellness/2025/01/13/where-can-i-get-a-free-or-low-cost-depression-screening
https://www.careoregon.org/news/story/health-and-wellness/2025/01/13/where-can-i-get-a-free-or-low-cost-depression-screening
https://www.careoregon.org/news/story/health-and-wellness/2024/12/13/who-to-contact-during-a-mental-health-crisis
https://www.careoregon.org/news/story/health-and-wellness/2024/12/18/investing-in-our-region-s-mental-health-system


Social, analytics

LinkedIn

Total Reach

Engagement Rate

Follower Growth Rate

Instagram Facebook

Number of Posts 10

5,924

7.2%

1.8%

Total Reach

Engagement Rate

Follower Growth Rate

Number of Posts 22

6,741

7.6%

1.7%

Total Reach

Engagement Rate

Follower Growth Rate

Number of Posts 15

4,196

9.7%

0.8%

EOM data, subject to change



Social, top performing posts
LinkedIn

Helping the people who help 
Oregon – 2025 Grants

Facebook

Easterseals volunteer event and 
check presentation

Instagram

Big Give Day – Give!Guide Healthy 
Category week

1,112 Reached
37 Interactions

1,306 Impressions
13.2% Engagement Rate

703 Reached
14 Interactions

EOM data, subject to change



Briefly, analytics

December

Average Individual 
Opens

Average Click Rate

Average Number of 
Stories

Average Open Rate 49.9%

746

19.6%

14.3

vs. Previous Month

Averages by Month Trend
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Issues are resent to ‘non-openers’



Briefly, top performing stories
December 10: Aspiring Leaders 

Program

Recent graduates from the 
program.

598 Total Clicks

EOM data, subject to change

December 17: All staff

Meeting recap video.

135 Total Clicks

December 2: Celebrating 
Anniversaries

Employees highlighted 
anniversaries for the month.

449 Total Clicks

December 2: 2026 Holidays

Download calendar link for 
holidays in 2026.

156 Total Clicks



careoregon.org
Copyright © 2024 CareOregon, Inc. Do not copy, replicate, or distribute, 
in whole or in part, without written permission from CareOregon, Inc.

Thank you!



Definitions

Reach: the number of unique users who see, or are exposed to, our 
content

Engagement rate: the percentage of actions made on a post or story 
(likes, comments, shares, clicks on a link, etc.) from those who saw it

Bounce rate: the un-engagement of users (% of users who don’t interact 
with or stay on a web page for more than 10 seconds, lower #s are better)

Open rate: the percentage of recipients who open or view a particular 
email out of the total number of recipients

Views or Impressions: the number of times the content has been seen by 
users (ex. 1 person could see the same content 5 times = 5 views or 
impressions)
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