
Responsibilities:
• Social media marketing for Skelton Crew Studio's 

licensed collectibles from comic book properties; Mike 
Mignola's "Hellboy," Joe Hill and Gabriel Rodriguez's 
"Locke & Key," Hill's "N0S4A2," David Petersen's 
"Mouse Guard," John Layman and Rob Guillory's 
"Chew," Mark Millar and Rafael Albuquerque's "Huck," 
and more.

• Launched Instagram account and grew from 0-658 
followers from April-December. In the same timespan, 
Twitter followers went from 1,538-2,162.

• Sounding board for product ideas/pricing/product 
placement on commerce site.

• Marketed existing merchandise as well as promoted new 
releases and pre-orders.

• Interacted with customers, fans, and celebrities.
• Conducted contests for merch.
• Blog outreach.
• Used art/shots from owners as well as produced my own 

photoshoots with minimal setup.
• Set up live Q&As with owner on Twitter.
• Helped train and transition my successor.

 



Instagram:

 

https://www.instagram.com/skeltoncrewstudiollc/
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