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This campaign aimed to build awareness and community support for the
Marion County Initiative, which aims to advance student-athlete
protection in middle and high school tackle football.

The initiative itself was created in response to the tragic death of West
Virginia middle school student Cohen Craddock. The campaign was
then developed to introduce the initiative to the public, educate residents
about its purpose, and encourage active engagement across Marion
County.

Through targeted messaging and multi-platform outreach — including
press releases, social media campaigns, and community-facing
collateral — the initiative positioned itself as a unifying effort to drive
long-term improvements in health and well-being across the county.

Campaign Overview



Objective: Support a countywide initiative aimed at
improving health outcomes and community well-being
through education, outreach, and partnerships.

Strategy & Target: Build awareness among residents, local
leaders, and stakeholders by using clear, accessible
messaging that emphasized the initiative’s direct impact on
Marion County families.

Timeline: June – August 2025



Execution: Integrated campaign across social media, written
articles, and media outreach.

Developed and distributed press releases, social media

campaigns, and community-facing collateral.

Facilitated a successful kickoff event with Riddell and

Marion County officials.

Collaborated with national and local organizations to

amplify the initiative’s reach.

Created messaging that connected policy and program

benefits to personal stories.



Results: Enhanced community awareness, generated media
coverage, and strengthened support for long-term
improvements in public health and services within the county.


