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Working with our agency, the CEO, and the VP of Sales, | helped map the verticals and
sub-verticals worth owning, then built the web strategy behind LegalSifter’s website
makeover. Healthcare is the flagship: the highest-stakes contract buyer there is, where
a contract problem can threaten a hospital’s ability to operate. Two products were
built for it, no content built around it. This is the healthcare ICP strategy | created from
scratch, a compliance-led landing page and a connected asset system across both
products.

The problem:
two products, the highest-stakes vertical, no content

LegalSifter sold ReviewPro and Contract Logix into healthcare, the vertical with the most
to lose, but led with generic CLM messaging and had no healthcare-specific content
for either product.

Healthcare buyers don't buy efficiency. They buy protection from HIPAA findings, Stark
Law exposure, failed accreditation surveys, and payer renewals that auto-roll at below-
market rates. None of that was on the page.

The insight:
compliance is the wedge, not efficiency

THE THESIS

“For most industries, a contract management problem is an efficiency
problem. In healthcare, it can threaten the hospital’s ability to operate.”

The anchor line the entire strategy is built on.

So everything leads with compliance, HIPAA, Stark Law, accreditation (DNV / Joint
Commission), and CMS price transparency, not contract management as a
productivity play. Two differentiators sit above the fold: 15+ years of healthcare CLM
experience, and in-house implementation in under 90 days with no third-party
consultants.

The ICP:
healthcare, defined by compliance pressure

Organizations Health systems and hospital networks, specialty care providers, managed

care organizations, and healthcare nonprofits, usually multi-facility.

Buyers General Counsel, VP of Legal Affairs, Legal Ops, CFO, and CMO, the people

personally exposed when a contract fails.

HIPAA [ BAA gaps, Stark Law exposure in physician contracts, accreditation
correction windows with hard deadlines, CMS price transparency on

Pain points
chargemaster data, and payer renewals auto-rolling at bad rates.

Why now Active accreditation deadlines, rising CMS enforcement (over $4Min

penalties across 14 hospitals in 2023), and contracts scattered across
facilities with no system of record.

The landing page:
compliance-led, above the fold

The healthcare landing page leads with the stakes, not the feature list. The hook
frames contracts as operating risk, and the proof of seriousness sits above the fold:

The operating-risk hook: in healthcare, a contract problem can threaten the
organization’s ability to operate.

15+ years of healthcare CLM experience.

In-house implementation in under 90 days, no third-party consultants.

ReviewPro and Contract Logix presented as one system, not two tools.

The page closes on a demo form that doubles as pre-discovery. Qualifying dropdowns
mean every lead arrives already sorted by org type, facility count, contract volume,

current system, timeline, and the pain they came in with:

HIPAA [ BAA Payer renewals Stark Law Accreditation (DNV / Joint Commission)

CMS chargemaster Central repository Al review Workflow automation

The asset system:
one page, a full funnel

The page is the hub. Around it, a connected set of assets moves a healthcare buyer
from search to signed, each piece reusable across channels and both products.

1 SEOcopy 2 Blogposts

Ten healthcare-intentkeywords, HIPAA contract
management, BAA systems, physician
contracting, Stark Law, healthcare CLM, payer
renewals, DNV [ Joint Commission, drafted by
vertical, then agency-optimized.

3 Buyer guide

A gated “Healthcare Organization’s Guide to
ContractManagementin 2026,” written to read
objective and loop backto LegalSifter as the
answer.

5 Salescollateral

A print-ready leave-behind (pain vs. solution plus
proof) and a board-ready justification letter
templated for CFO, GC, and CEO.

7 Case studies

Named (Bayshore, MCO) and anonymized
healthcare stories, each a before/after narrative
with three pulled-out stat callouts.

Proof points:
what the products deliver

75% 90%

LESS PRE-EXECUTION FEWER MISSED
TIME RENEWALS

POSITIONING

FULLIMPLEMENTATION

Eight buyer-pain posts across both products, like
“No, ChatGPT cannotreview your BAAs” and “Your
vendor contract justauto-renewed. Oops.” Each
doubles as a vertical video script.

4 Thought leadership

A linkedIn POV series and webinar anchored on
the operating-risk thesis, plus amplification of
trusted healthcare-legal voices.

6 Build vs. buyvs. Al

A three-column comparison, in-house vs.
generic Al vs. ReviewPro, on HIPAA, Stark Law, BAA
templates, Microsoft Word, and human-in-the-
loop.

8 Product videos

Short, authentic demos: ReviewPro flagging a
BAA and a physician agreement; CLX renewal
alerts, multi-facility access, and an audit-ready
repository.

250K+

HOURS SAVED, CLIENT
BASE

12mo

ROI PAYBACK

“ChatGPT doesn’t know what a BAA is supposed to say. ReviewPro
does, and it flags what’'s missing.”

One message runs through every asset: in the one vertical where a missed clause is a compliance
event, not an inconvenience, purpose-built and HIPAA-aware beats generic every time.

In execution now: the agency and marketing team are building this strategy into LegalSifter’s
live website makeover.
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