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Risk is taking over compliance, and that's not a good thing. That's because 

regulations worldwide are many and varied, and just getting a handle on the 

various requirements is a full-time-plus job. We talk about the strategy that 

companies with global sales use to make it all make sense. Then, there are the 

technologies that track, target, and repair the planet. And let's talk about pay 

equity- paying everyone the same wage for the same work is a no-brainer that's 

not happening yet. 
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Kick-start your week with the SAP Insights stories that are most popular with other 

digital business executives: 
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Highlighting the best research about technology intersecting with the future of 
business, the future of work, and the future of innovation. 

ELIS. Tell us the deets. The default strategy to build trust in Al outputs might be 
providing the details of how a result - resulted. But those explanations aren't 
particularly trustworthy either, or, as it turns out, don't actually help humans make 
good decisions. Better approach: provide very, very specific rules for Al 
explanations. (Proceedings of the ACM on Human-ComP-uter Interaction) 

Carbon Cancel. Carbon offsets were meant to help save the planet. But most 
companies are choosing from the bottom of the barrel - cheap and junky offsets 
that aren't doing anything but giving them good PR. Self-regulating isn't working, 
so offsetting might be abandoned in favor of contribution credits. Time to pay up 
for the planet! (Nature Communications) 

From our bad - to good. Businesses can't control on line reviews (not legally, 
anyway) but they can control their responses. Better yet - use them to improve 
their brand and customer experience/relations. Acknowledging fault and a 
personal touch can turn that one star into five. (The Conversation) 
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The EU Deforestation 

Regulation deadline is 

looming - and it covers 

much more than trees. 
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