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Too much too soon? The Al backlash is upon us. The more important part is the 

why. We explain what's going on and how to get past your Al speed bumps. Then: 

Midsize automotive companies are smack in the middle of major changes in the 

auto industry-and they're going all in on growth. Lastly, let's save some energy 

during the week that's dedicated to energy sustainability-and beyond. 

Was this e-mail forwarded to you? .s.i9D...1!R for the SAP Insights newsletter. 



Kick-start your week with the SAP Insights stories that are most popular with other 

digital business executives: 



Highlighting the best research about technology intersecting with the future of 
business, the future of work, and the future of innovation. 

Turning off. Hyperconnected and overloaded-such is the modern-day worker. 
It's not just their e-mail inboxes that are deluged; the feeling that they need to be 
available all the time results in psychologically overwhelmed employees. 
Businesses need to put guardrails in place, like limiting apps, to help their people 
disconnect. (Frontiers in Organizational Psy:chology:) 

Return rationale. The era of easy returns is over. Returns are expensive and 
wasteful, so the rationale is legit. As more retailers change their return policies, 
how they communicate these changes to shoppers makes all the difference 
between receiving backlash or acceptance. (The Conversation) 

Creative boom. Should employee goals set by managers be maximal or minimal? 
The former-think promotions and innovation-give creativity a boost. The latter­
which are concerned with avoiding risk, for example-hinder it. (Journal of 
Qrganizational Behavior) 

Disclaimer: SAP is not affiliated with and is not endorsing any third party website or content and is not 

responsible for any of the content on the page or website. 

87o/o 
of companies outsource at least part of 

their operations. 

[ Learn what's driving this trend. ] 
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