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In-episode ad  buys allow us to tap into potential new listeners who are already
listening to podcasts in the same genre as Mind Your Own 

•Our media plan will consist of a mix of fiction and non fiction podcasts that
are within the society and coulture space. 

•Below are a few shows we’d look to as potential targets:

IN EPISODE AD BUYSIN EPISODE AD BUYSIN EPISODE AD BUYS



Below are a few shows we’d look to as potential targets:

This type of ad placement allows Interval presents to work with other
podcasting networks and cross promote each others promo 

this option would guarantee a large listener space and reach various
demographics, around the world 

we are able to track this performance through Chartable, which will help us to 
better optimize these campaigns as we move forward and decide what podcasts

are performing better with more cross promo 

Cross-promo opportunitesCross-promo opportunitesCross-promo opportunites



Feed DropsFeed DropsFeed Drops   
Feed drops, to date, are the most effective proven in-audio marketing tactic. We work with

AdvertiseCast which helps us to secure feed drop placements on 
various relevant shows through their network of independent creators.

With a feed drop, a clip from our show will live on another show’s feed as a full episode,
taking 

valuable real estate on a feed and notifying each of their listeners of a new episode
available.

We want to focus on story telling podcasts, not involving coversation back and forth
between a host and co-host, more story like. 



Artist drop ad (Warner Music Group)Artist drop ad (Warner Music Group)Artist drop ad (Warner Music Group)   

If a Warner Music Artist from the contient is featured in Mind Your Own, with a song
insertion into the podcast. 

The artist could potentially promote new music, buying an ad share into a Mind Your
Own episode to promote new song of their choosing 

For example: If an artist featured on any Mind Your Own episode has new music
come out before or after their episode feature- they can opt in for an option “artist”

read ad drop, promoting their new song and where to stream it on all streaming
platforms. 

Another option: Artist promo within Mind Your Own can also be within the Metadata
of the show itself - leading to the artists main page, as well as promoting new artists

tracks that are newly released. This could be done in the Youtube description
section after an episode is posted. 



DSP PItching and supportDSP PItching and supportDSP PItching and support
To support Mind Your Own at launch and throughout the run, Interval Presents will

pitch the DSP platforms for key featuring of placement to garner support of the
show.

•Through some of our DSP relationships, we have the potential opportunity to work
on playlist integrations of music from the “continent” based playlists, featuring

songs from the ending credits of Mind Your Own on playlists on Apple Music,
Pandora and Spotify. 

Create an exclusive playlisting section for the songs featured from Mind Your Own 

Adding a “You may also like” section on the playlist recommendations for all
Warner Music Group artists from the continent- Dropping a new song added to the

playlist each week for exposure, of more artists than what is on each episode.  



IP SOCIAL SUPPORTIP SOCIAL SUPPORTIP SOCIAL SUPPORT
Interval Presents will look to promote Mind Your Own each week throughout 

the run through the following tactics across TikTok, Instagram and Twitter:

•Paid social media campaigns run on an ongoing basis

•Weekly organic episodic social support across all Interval Presents 
channels

•Amplification efforts with Warner Music Group social accounts
 (where applicable)

•PR amplification of viral content

•Interval Presents is also available to help consult and provide content ideas 
for the cast associated with the show, as well as provide the 

assets we will be creating for our own promotion



Along with this we will also give artists the option to create a 15 second real promoting their artistry and music featured in
each new Mind Your Own Episode

Allow for fans to interact and collaborate via comment section, on various stories from Mind Your Own and how they would
have reacted in those situations. 

Images that hint to a story that will be talked about in the upcoming episode: for example the Grave digger story- An image
of a Grave and a question mark would appear - any guesses on what the episode may be about? 

We will also allow for TikToks using the sound of the music segment from the show, making a TikTok sound in partner with the
artist features on the segment “ song from the continent” 

“If you wanna hear my new song ___ then make sure to listen to Mind Your Own, on ____ wherever you stream your podcasts/or
On Apple Podcasts (to create clarity and intent where to listen) 

General Content: 

Favorite Character of the Month 
 - This would be a interactive post on Instagram allowing for fans to comment their favorite character/story so far 

Fun facts with the host/Tiktok/Instagram live: 
-Allow for the host to go live and share about her day or recent experiences with fans of Mind Your Own- as the host is
personable and stories are true. 

What would you do? 

Episode hints: 

Tiktok CONTENT IDEASTiktok CONTENT IDEASTiktok CONTENT IDEAS


