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Digital
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Digital Reporting: Social MoM Linkedin, Facebook , X, YouTube
Shares = §5% Impressions = J9% (this number is wonky) Sessions= §0%
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Digital Reporting: Social Linkedin Followers

New Followers: 133

Organic Impressions = 27,822 (Up45%)

Sponsored Impressions = 47,

095

Total Followers: 9,492

Follower metrics @
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Your profile view highlights
Data for 6/1/2025 - 6/30/2025
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Social Top Posts
Linkedln, Facebook, X, YouTube

Americas Dominate, Sweep Interactions
Most Interactions = Americas #1, 2, 3,4, 5,6, 7, 8, 9, 10
Most Impressions = Americas #1, 2, 3,4,5,6, 7,9, 10
Most Shares = Americas #1, 2,6, 7, 8

Most Clicks = Americas #1, 3,5, 7, 8, 10

Most Engaged Topics:

National Barcode Day, Bluebird Launch, GS1, Logistics Love Story,
TSC Academy, Supply Chain

= Sample: MoM June 2025

TSC Auto ID Technology

9,487 followers

3w - Edited - ®

., On behalf of TSC Auto ID Technology, we would like to
extend our sincere gratitude for taking the time to talk with us at
last week's GS1 Connect event in sunny Nashville. It was a
pleasure!

TSC

We trust that you had a valuable and enjoyable experience
meeting with Chris Brown and Joe Martin. Truly, we appreciate
your interest in our products and services. Please click below for
additional content on RFID and 2D Code solutions.

ed RFID> https://hubs.li/{Q03sgyt20
€3 2D Codes> https://hubs.li/Q03sgCMIO

#GS1 #SupplyChain #Technology #Innovation #RFID #2D
#ThermalPrinting #Retail #Warehouse

TSC ' @1 Connect

2025

6 reposts
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Social Top Posts

Unique Custom Content

Barcode Day

= #1 Interactions
(/2 interactions

= #2 Impressions
1,424 impressions

= #2 Shares

TSC Academy

= #2 Interactions
66 Shares
= #2 Impressions

Sample: MoM June 2025

TSC Auto ID Technology
9,487 followers
Iw -
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7 Happy National Barcode Day to our connections in the United
States!

Today, June 26th, we celebrate the enduring impact of the
barcode, a technology that revolutionized industries worldwide.
This day commemorates the barcode's first scan in 1974 and
recognizes its continuous evolution driven by innovation and
industry collaboration.

The first official UPC barcode scan in 1974 was performed by
Sharon Buchanan, a cashier at a Marsh grocery store in Troy,
Ohio. The item scanned was a pack of Wrigley's Juicy Fruit
chewing gum! @

At TSC Auto ID Technology, we understand that barcodes are
fundamental to modern operations. They are the backbone of
visibility, accuracy, and efficiency across global supply chains—
from retail and healthcare to logistics and manufacturing. Join
us in acknowledging this pivotal invention that continues to
empower businesses and streamline processes every day. (s

#NationalBarcodeDay #Barcode #AIDC #SupplyChain
#Innovation #TSCAUTOID #Retail #Healthcare #Logistics
#barcodeprinter #barcodescanner #labels #manufacturing
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€@ You and 68 others 3 comments - 9 reposts

TSC Auto ID Technology
= 9,492 followers
3w -

¥ TSC Academy: Class Now In Session!

This program is designed to equip our partners and customers
with comprehensive knowledge and hands-on expertise in TSC
Auto ID Technology's cutting-edge printing solutions.

Through the TSC Academy, participants will delve into:

« In-depth product knowledge

© Advanced technical troubleshooting

%= Optimized printer performance strategies
W Best practices for diverse applications

¥ Certification!

This week's classes are led by our gracious experts Mark
Patterson and Bill Brown. Plus, participants today were treated
to a tour of our Diversified Labeling Solutions plant led by Ryan
Zins to see how it all comes together.

REGISTER for future classes: https://Inkd.in/JgMfWwrfa

#TSCAcademy #PrintronixAutolD #ThermalPrinters
#SupplyChain #Logistics #Barcode #BarcodePrinter #RFID

€@ You and 66 others 3 comments - 4 reposts
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Social Top Posts

Unique Custom Content

Logistics Love Story (S20)
= #1 Shares

12 Shares
= #5 Impressions

1,317 impressions

= #5 |Interactions
41 Interactions

Sample: MoM June 2025

tsc TSC Auto ID Technology
June 11at 10:00AM - @

a. W A Logistics Love Story...
Mobile computers and label printers make a perfect pair. ¢*

Here's what to look for in a handheld device to pair with your mobile printer:
% Lightweight & Ergonomic: Easy to handle through long shifts

Clear Display: Navigate routes and view order details—even under sunlight!
w Fast & Accurate Scanning: Effortless barcode capture for quick order
processing or package checking
.- Built to Last: Built to withstand tumbles and with robust glass protection for
the demanding world of delivery
# Long-Lasting Power: Long-lasting battery with hot-swappable options for
uninterrupted performance

Bluebird Inc's S20 Rugged Handheld Computer is tailor-made for the logistics
sector—your reliable companion for efficiency and durability on the go!

.~ Learn more: https://tinyurl.com/6yyedtup

#labels #tsc #enterprise #tscautoid #shipping #mobilecomputer #bluebird
#warehouse #barcode #barcodereader #barcodeprinter #supplychain
#barcodescanner #mobileprinter

TSC Auto ID Technology's post X

&J Boost this post to get more reach for TSC Auto ID Technology. Boost post
OO You and 15 others 13 shares

TSC



Digital Reporting: Email Hubspot

FROM 6/1/2025 TO 6/30/2025

SENT

45,687

84 Emails
A 47%

Delivery

FROM 6/1/2025 TO 6/30/2025

DELIVERED RATE @

99.5%

45,366 Delivered
¥ 0.31%

Recipient engagement

COMPARED TO | PREVIOUS 30 DAYS

OPEN RATE

23.16%

10,506 Opened
V 267%

COMPARED TO | PREVIOUS 30 DAYS

HARD BOUNCE RATE @

0.35%

A 021%

CLICK RATE

1.26%

573 Clicked
v 0.7%

CLICK-THROUGH RATE

32.45%

v 216%

UNSUBSCRIBED RATE @

0.17%

A 0.05%

REPLY RATE

0%

0 Replied

SPAM REPORT RATE ©

0.01%

= Sample: MoM June 2025
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Digital Reporting: Email Hubspot

Health Trends: Beating industry benchmarks

Monitor your Email Health
Your email health measures your sending reputation in HubSpot. The score helps to identify the drivers of your email performance and what areas to focus on to improve.
Compare with: HubSpot benchmark (® Industry benchmark: Printing @
Brand: Filter by: Campaign~  All campaigns ~
YOUR SCORE ©
OPENS CLICK-THROUGHS HARD BOUNCES UNSUBSCRIBES SPAM REPORTS EMAILS SENT
0, 0, o) 0,
7 21.7% 6.1% 0.33% 0.17% 3 46.714K
Very good Very good Okay Excellent
Good Benchmark: 19.5% Benchmark: 6% Benchmark: 0.3% Benchmark: 0.4%
Jun 05 - Jul 05

Summary Score over time
Score over time 10

. 8
Metrics

6
Click-throughs 2
Hard bounces Okay 0
Jul 24 Aug Sep Oct Nov Dec Jan '25 Feb Mar Apr May Jun Jul
Unsubscribes
Your score Emails sent

= Sample: June 2025
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Email Top Performers

High and low performing emails sun os - jul 08

High performing emails

These emails scored well in all deliverability metrics.

1. 20250224-BB-EM-Bi_Weekly-RFR901 (India)
Published 23 Jun. Sent to 338.
7.14% clicks, 29.17% opens, 0% hard bounces, 0% unsubscribes.

2. EMEA_09062025_MB241/DH220 Pricelist Update_FCA EURO
Published 09 Jun. Sent to 2K.

3. TSCAA-Bluebird_Launch_Triple_Smart_Rewards_Points
AUTOMATED
Published 01 Jul. Sent to 1K in this 30 day period.

4. LATAM_Bluebird-Launch-S20 Email #3_ES
Published 12 Jun. Sent to 1.3K.

17.7% clicks, 24.95% opens, 0.05% hard bounces, 0% unsubscribes.

7.44% clicks, 23.54% opens, 0% hard bounces, 0.19% unsubscribes.

7.89% clicks, 29.05% opens, 0.23% hard bounces, 0% unsubscribes.

Low performing emails

These emails scored poorly in at least one deliverability metric.

1.

TSCAA-RFID Newsletter Email 6-10-25

AUTOMATED
Published 25 Jun. Sent to 4.4K in this 30 day period.
0.79% hard bounces, 9.63% opens.

EMEA_30062025_MGN/Supplies Update
Published 30 Jun. Sent to 492.
3.46% hard bounces, 0% clicks.

EMEA_09062025_MB241/DH220 Pricelist Update_FCA USD

Published 09 Jun. Sent to 373.
14.25% opens.

EMEA_25062025_MB241 RFID_EN
Published 25 Jun. Sent to 1.8K.
2.63% clicks.

Sample: June 2025

TSC



Digital Reporting: Social & Email Hubspot

KEY TAKEAWAYS

= Big gains, again, across multiple categories.

= Rollup Audience number up massive 23%.

" || organic impressions up massive 45%.

» Paid ads bleeding over to organic growth.

= Americas sweep #1-10 for Most Interactions on Social.
= Nice work, team.

TSC



Website Visitor Traffic - Global

Global
160,000 149,546
136,815 135,120 138,674
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Audience name [Global] June 1 - June 30, 2025 a % New Visitor = % Returning Visitor
= o
jﬂ 03 0s 07 09 n 13 15 17 19 2 23 25 27 29
Q_ Search.. Rows perpage: 10 « 1-10f1
Audience Total users New Returning Sessions Sessions Views Views per Average Event count Bounce
name users per user * file_downioad - rate
140,715 126,058 37,217 210,772 1.52 549,462 2.61 5m 22s 1,197 35.01%
100% of total 100% of total 100% of total 100% of total Avg 0% 100% of total Avg 0% Avg-<0.01% 0.08% of total Avg 0%

1 All Users 140,715 126,058 37,217 210,772 1.52 549,462 2.61 5m 22s 1,197 35.01%
I



Website Visitor Traffic - USCA

USCA

70,000
60,483
60,000 54,755 54,841 55,644 54517
51,162 ' 33,477 54,263 ’ :
® 50000 47,103 46,991 47,002 47,439
Q 41,418
L]
@ 40,000
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= 30,000
o
- 20,000
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0
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Audience name [USCA] June 1 - June 30, 2024&:: = New Visitor = Returning Visitor
jn 03 05 07 09 n 13 15 17 19 21 23 25 27 29
Q Search... Rows per page: 10 - 1-1ef1 7.9 n?%
Audience Total users New Returning Sessions Sessions Views Views per Average Event count Bounce
name users users “per user ©session session *file_downioad ~ rate
55,223 49,849 13,199 72,280 1.33 139,987 1.94 4m415 113 32.19%
100% of total 100% of total 100% of total 100% of total Avg 0% 100% of total Avg 0% Avg 0% 0.02% of total Avg 0%

1 All Users 55,223 49,849 13,199 72,280 1.33 139,987 1.94 4m 41s 13 32.19% T Sc
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Website Visitor Traffic - LATAM

LATAM
7,000

6,000 T 5,481 5,570
, 5,026
5.000 4,694 4,849
' 4,262
4,000 3,639
3,000
2,000
1,000
0
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Total Vistors

Audience name [LATAM] June 1 - June 30, 2025 = New Visitor = Returning Visitor
800
00
LT
22.66%
200
[1]] 03 05 07 05 n 13 15 17 19 21 23 25 27 29
June
Q Search... Rows per page: 10 = 1-1ef1
Audience + Total users _l'tlg_\_v\f Returning Sessions §§§_s_i_r_:_rj_s_ _\f_i:e_ﬁlg }fjg\:\f:.s_ per Average | Event count ﬁggp_qg
fname users users peruser session session ~ file_download ~ rate
duration
5,940 5,362 1,571 8,623 1.47 17,822 2.07 4m 38s 30 40.43%
100% of total 100% of total 100% of total ~ 100% of total Avg 0% 100% of total Avg 0% Avg 0% 0.06% of total Avg 0%

1 AllUsers 5,940 5,365 1,571 8,623 1.47 17,822 2.07 4m 38s 30 40.43% T S c
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Website Bounce Rate by Region

Total Vistors

Total Vistors
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Apr-25

32.53%

May-25

37.55%

May-25

32.19%

Jun-25
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Website Top Most Viewed Pages by Region

= USCA

= LATAM

HITLE % TOTAL  AVE. TIME

fen/downloads 47.0% t0.8% 27Vs 128%
/es/descargas 5.2% L24% 30s T20%
fen/product-selector 4.3% 15.0% 24s T20%
fen 3.8% 1149% 15s 118.9%
/en/form/send-download-link 4.0% T56% 19s T11.5%
fen/products 4.6% T1741% 40s T172.7%
/en/products/te-series-4-inch-performance-des... 27% t11.1% 27s TeT%
fen/products/ttp-series-d-inch-performance-de... 1.9% lo2% 25s 11.2%
fen/products/desktop 1.3% t1.7% 19s 11.6%
TITLE % TOTAL AVG. TIME

fes/descargas 19.1% lozx 42s 131%
/pt/downloads 13.2% 133% 37s t24%
fes/products/serie-te-de-4-pulgadas-impresora... 4.8% L1e6% 268 L149%
fen/downloads 5.3% 123% 4ls T0.9%
/es/selector-de-productos 3.6% 18.5% 30s 13.4%
fes/form/send-download-link 3.5% T49% 34s 18.7%
fes 3.3% +08% 17s t0.8%
fes/productos 3.0% t153% 18s 111.6%
fes/portal-de-socios 0.6% lpasy 22s 177.8%

TSC



Web Inquires - Contact Us/Business Inquiry Form

USCA Form Submissions

English Version

VIEWS CONVERSION RATE SUBMISSIONS
3,830 5.56% 213
A 332% A 044% A 12.11%
Spanish Version
VIEWS COMVERSION RATE SUBMISSIONS
241 Q9.96% 24
¥ 8.02% ¥ 1.49% v 20%
Portuguese Version
VIEWS CONVERSION RATE SUBMISSIONS
89 6.74% 6
¥ 111% v 4.37% v 40%
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THANK YOU
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