
Black Friday Week
November 20th to November 27th, 2020
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Highlights

• Audience: Customers and Prospects 

• Countries (above the line advertising): DE, ES, NL, UK, FR, PL, IT. Also available in AT & BE in some marketing channels.

• Goal: sell WFS overstock and take advantage of the Black Friday season to increase leads, opportunities and sales.

• Timeline: from November 20th till November 27th 

• Channels: All channels (direct and indirect)

• Available: all EU regions 

Communicated Promotions

• For Prospects, advertised above the line:

– 3 months free trial* promotion on LINK 210, PRO 5 range

– Up to 39% in UK and up to 40% in rest of European countries on PRO 8275

• For Customers, advertised above the line

– Up to 45% discount on HW purchase (or 15% discount) in rental on LINK 201

– Up to 39% in UK and up to 40% in rest of European countries on PRO 8275

• In addition to those promotions, for Prospects and Customers, these are also offered by sales agents below the line

– Up to 50% discount on LINK 410 R Hardware

– LINK 710 B, including Bluetooth and battery at the same price as LINK 610 (detailed list of functionalities available will be shared soon)

Campaign summary

* Promotions may vary per region (UK and DACH specific)



This November we are launching a powerful Black Friday campaign!
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With presence across marketing channels
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Here you have some examples of marketing assets

WFS web for SEO: Latest updates, Pop-up, Trigger

SFDC campaign: CENTRAL_2020_NOV_CA_PROSPECTS_SEO_BLACKFRIDAY
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Here you have some examples of marketing assets

Webfleet

login page banner

SFDC campaign: CENTRAL_2020_NOV_CA_CUSTOMERS_SEO_BLACKFRIDAY
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Here you have some examples of marketing assets

Emails for prospects & customers LPs for prospects and customers

SFDC campaign: CENTRAL_2020_NOV_CA_PROSPECTS_SEO_BLACKFRIDAY

* Promotions may vary per region (UK and DACH specific)

Illustra tive
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Complemented with paid digital, social and outbound

Remarketing banners for social and display

SFDC campaigns: CENTRAL_2020_NOV_CA_RMKT_FB_BLACKFRIDAY and CENTRAL_2020_NOV_CA_RMKT_GDN_BLACKFRIDAY



Black Friday Campaign8

Here you have some examples of marketing assets

Remarketing banners for display desktop
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Complemented with paid digital, social and outbound

SFDC campaigns: CENTRAL_2020_NOV_CA_RMKT_FB_BLACKFRIDAY and CENTRAL_2020_NOV_CA_RMKT_GDN_BLACKFRIDAY

SEA sitelinks

SFDC campaign: CENTRAL_2020_NOV_CA_SEA_SITELINK_BLACKFRIDAY

Email signature for sales and rest 

of customer contact teams
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We are combining two promotions above the line

3 months

free trial
Up to 40% discount 

On TomTom PRO 8275

Campaign 

Landing Page

* Promotions may vary per region (UK and DACH specific)
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LINK 410R → 50% discount on HW

• Audience: Customers and Prospects 

• Goal: sell out RVL refurbished overstock

• Current stock: > 4.5k in total

• Timeline: until end of 2020 

• Channels: All channels (direct and indirect)

• Available: all EU regions 

LINK 201 → 45% disc. on HW (or 15% rental)

• Audience: Customers and Prospects 

• Goal: sell stock till end of live

• Current stock: > 500 units

• Timeline: until end of stock

• Channels: All channels (direct and indirect)

• Available: all EU regions

• Promotion code: 2019Q4-LINK201 

… with a battery of strong promotions

* Check all promotions available in your region with your SD / Team Leader / SaSu. Promotions may vary per region (UK and DACH specific)
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Thank You
Any questions?
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