
Subject: Lipton tea checkout
process

A UX content case study involves a detailed
analysis of how a website or application can
improve user experience. It includes studying
user behaviour, identifying pain points, and
giving solutions to improve the overall user
experience. The main goal is to create content
that is easy to understand, engaging, and
relevant to the user's needs. By conducting a
UX content case study, businesses can gain
insight into the needs of their users and
ultimately create a better product that meets
their needs.

UX Content
Case Study 



Nabomita

I am presenting a UX content
case study for Lipton, a leading
brand in the tea industry.

Introduction

The purpose of this case study is to
highlight the significance of content
design in ensuring a seamless checkout
process. It emphasizes how even the
slightest modifications can make a
significant impact on the user's overall
web experience.



Problem
Statement

While I was researching websites with poor user experience, I found that Lipton was
ranked 4th in terms of poor website designs by Hubspot, in the year 2022.

This intrigued me to take a look at the website of one of the globally renowned tea
brands and as a content designer, I felt the problem was beyond the unappealing
issue of pixelated imagery.

Sure, there has been a poor choice of images but the website also lacks clear
navigation and direction, a confusing main menu and a dissatisfying “Shop” and
checkout experience which this case study focuses on.



Highlig
hts?

The Foundation for this Research



Let’s begin at the homepage

This landing page has the same main navigation at the top as the homepage. 

There is also an uneven distribution of the space for the header image and the text at the bottom. 

There is no introductory content that defines what this page is about until the user figures it out for

themselves. 

Observation: The screenshot on the left is of Lipton’s homepage. Besides the use of low quality images and visual

clutter on it, the main navigation is not quite self-explanatory. When a user clicks on the “Lipton Teas”, the

image on the right, appears as the landing page.



Make changes to the navigation text with a clear message to guide the user if they wish to shop for tea on this

website.

 I have added a new image to make the homepage look fresh and align with the brand's color scheme, replacing

the previous pixelated image.

Observation: While researching other e-commerce websites, especially websites such as Tetley, David’s Tea, Tata

Tea and other tea brands, Lipton’s main navigation appeared to be less user-centric, repetitive, and appeared to

lack in personal touch and clear messaging.

Solution: Focusing on the user’s shopping experience, I have attempted to: 



The

checkb
ox

legend
/

title 
The text color

of the
checkbox
labels

What is unappealing here?



Copy a sticky
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How can we improve the user's experience?
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eckbox titl
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 as well.



Let's focus on the checkout process



What seems to be off here?

As a user I was
clueless that I
would be led to
Amazon's page
instead of a directcheckout process.



Problem Discovery
The product page needs more details. Users are sent to Amazon without
any info, which may make them leave without buying.

What could be inconvenient?
How will we know when

we've improved the user's
experience?

How do we know this
is inconvenient?

Lipton's website redirects to

Amazon.ca during checkout without

warning and lacks the necessary

information.

It can be inconvenient for users

when there is no prior information

available. Typically, e-commerce

websites have their own checkout

process.

understand Lipton's idea behind

offering customers the option to

shop on their website. 

mention that the user will be

directed to Amazon's website to

avoid surprises.

use analytics to monitor the

drop-off rate on this page.

We need to:

1.

2.

3.



How can we improve it?

Here, I h
ave added

 a

"Return to
 Home"

option, mentioned t
he

label,"Siz
e" to spec

ify

what 100 C
T means,

added "Pr
ice" detai

ls

and chang
ed the CT

A

text.

I also sug
gest

that the a
ccordian

menu is exp
anded

by default
 rather

than being

collapsed 
as in

the website. 



To improve the
flow, this page
could either
showcase related
products or
product related
recipe links

More scope of improvement?



As a user I wouldexpect recipes
related to green
tea on this page.

Suggestion #1



Suggestion #2

You may also like

For better
 user

experience
,

suggest ha
ving

more relate
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n this

page with price

details.



Take a look at the navigation
choices to enhance user flow and
gain a deeper understanding.

To enhance the effectiveness of
the blogs, focus on crafting
catchy and impactful titles.

1

2

Summary
I've provided suggestions to enhance
the content and product design,
prioritizing clear and concise
messaging to improve the user
experience and flow.

Future

action items



Thank you !


